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Abstract 

Young people are thought to belong to the age group that is least interested in politics and political 

issues. It is a socially desirable objective to raise young people’s political participation, given that they 

will be the ones influencing politics in the future. More youthful ages were principally influenced by the 

coming of the web and new media, and almost certainly, new media — like informal communities — 

will keep on having a major impact in their lives. Interpersonal organizations can subsequently be a 

helpful device in missions to urge youngsters to engage in governmental issues. The objective of this 

study is to learn how much youngsters utilize web-based entertainment for political talk and whether 

utilizing these stages to get political data influences their support in governmental issues both on the 

web and disconnected. The review incorporated a web-based survey to accumulate information from 

those aged 20 to 40 years. Findings show that the goal to participate in legislative issues both on the 

web and offline is emphatically affected by using Facebook to access and discuss political material. As 

would be expected, the impact is more prominent with regards to political movement on the web. 

Nonetheless, X (formerly Twitter) firmly affects youngsters’ internet-based political investment yet not 

their disconnected political cooperation. 
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INTRODUCTION 

Social media platforms are becoming ubiquitous in today’s advanced world, shaping people’s 

interactions, judgments, and behavioral patterns, particularly in the adolescent demographic. Social 

media platforms’ inevitable reach and vivid components have disrupted people’s social and political 

discourse by changing the way they interact, consume information, and form relationships. Among the 

plethora of effects that social media has, its influence on young people’s offline and online political 

participation is still a topic of intense research and study. 

 

Social media has made data access more 

accessible to all people and has encouraged young 

people to get involved in politics (Figure 1). Social 

media platforms such as Facebook, Instagram, 

TikTok, and X (formerly Twitter) provide young  

 

 
Figure 1. Social media. 
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people a voice, help causes, and participate in group activities. Young people can create online groups 

based on common political ideals thanks to these platforms, which help them feel more connected to 

one another. However, there are worries about how social media platforms’ growing prominence in 

deceit, privacy, and closed channels may affect political participation. 

 

Youth Political Engagement in the Digital Age 

Social media has become a potent instrument for encouraging young people to get involved in politics 

and become activists. Social media’s wide audience and real-time communication capabilities make it 

incredibly easy for young people to engage in civic engagement, voice their political beliefs, and 

mobilize support for issues. Youths can organize grassroots movements, have virtual forums to discuss 

political topics, and hold public leaders accountable for their actions through online platforms. 

 

Even with the widespread use of digital technologies, young people’s participation in the democratic 

process still heavily depends on their ability to engage in real politics (Figure 2). The collective voice 

of young citizens is shaped by events like political campaign volunteering, rally attendance, and election 

voting. Social media serves to enhance in-person political participation by spreading messages, reaching 

a wider audience, and making it easier to organize supporters for offline activities and events. 

 

Challenges and Opportunities 

Social media brings hazards and problems in addition to many chances for young people to get 

involved in politics and have political conversations. Political discussions can become more polarized 

and youngsters’ views of reality distorted by the proliferation of false information, echo chambers, and 

filter bubbles on social media platforms. In addition, worries about algorithmic biases, online abuse, 

and privacy pose ethical problems about the use of social media for political activity. 

 

LITERATURE REVIEW  

Abdulrauf and Ishak [1] researched the connection between mental engagement, online political 

support, and political information among youths in Malaysia. Their review investigated how political 

information directs the impact of mental engagement on online political support on social media stages. 

The discoveries shed light on the significance of political information in molding youths’ engagement 

in online political exercises. 

 

Ahmad and Sheikh [2] investigated  the role of social media in youth participatory governmental 

issues, zeroing in on college students . Their examination analyzed how social media stages work with 

youth engagement in political exercises, like activism and backing. The review featured the meaning of 

social media as a device for encouraging political support and articulation among youthful people. 

 

 
Figure 2. Youth political engagement in the digital age. 
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Ali and Fatima [3] researched the impact of social media and papers on the political familiarity with 

youth in Pakistan. Their review investigated how various media sources add to how youths might 

interpret political issues and occasions. The findings highlighted the role of social media in 

supplementing conventional media outlets in upgrading political mindfulness among youthful people. 

 

Bebić [4] analyzed the role of the web in political correspondence and resident engagement in 

Croatia, zeroing in on the 2007 political race. The review examined how online platforms work with 

political correspondence and assemble residents for political interest. The results featured the 

groundbreaking impact of the web on improving political engagement and resident contribution in the 

discretionary cycle. 

 

Bimber and Copeland [5] investigated the connection between social media use and conventional 

types of political support. Their review explored what the rise of advanced media platforms means for 

people’s engagement in customary political exercises, like democratic participation and chipping in. 

The findings uncovered the perplexing exchange between advanced media and conventional political 

cooperation, featuring the developing idea of political engagement in the computerized age [6]. 

 

METHODOLOGY 

Participants and Procedure 

The review’s establishment is a web-based study that was done in 2022 with a convenient example 

of 200 young people, aged 20 to 40 years [7]. 

 

The statistical software SPSS version 21.0 was utilized to examine the information that was gathered. 

Both univariate (frequency distribution, central tendencies estimations) and multivariate (invariance 

property estimation, linear regression) analysis were applied. Table 1 gives a model depiction [8]. 

 

Just 1.4% of respondents claimed they do not use social networks, compared to 98.6% who indicated 

they do. Facebook (98.6%) and Instagram (70.45%) are the most popular social media platforms among 

the respondents, followed by Google+ (21.81%), LinkedIn (16.36%), and X (formerly Twitter) (10.2%). 

 

Table 1. An example of a description. 

Participants N 

Gender 
Male 50 

Female 150 

Education 

No school 3 

Primary school 8 

High school 93 

Faculty 75 

Master’s degree 15 

Doctorate 6 

Place of residence 
Village 75 

Town/city 125 

Employment status 

Student 115 

Unemployment 65 

Employment 20 

Religion 

Catholic 135 

Atheist 20 

Agnostic 30 

Orthodox 5 

Muslim 6 

Other 4 
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The reason for the review was to explore the effect of the two most famous and proper informal 

communities for political talk, notwithstanding the way that X (formerly Twitter) was the most 

unutilized social media among the members [9]. Due to their distinct purposes, Instagram, a platform 

primarily used for sharing photographs, and LinkedIn, focused on professional networking and career-

related interactions, are unlikely to serve as suitable platforms for engaging in political discourse [10]. 

 

Variables and Measurement 

The estimation scales were created by the author or changed from previous research [11]. The 

utilization of X (formerly Twitter) and Facebook for political talk has changed. These factors surveyed 

how much members participate in political talk on Facebook and X (formerly Twitter) (by liking or 

following political figures or gatherings and posting, sharing, tweeting, or remarking on political 

substance). The scope of reactions was from never to all the time [12]. The author made an action called 

“aim for on the web and disconnected political support,” which surveyed how much members expected 

to participate in web-based political exercises (for example, communicating their political perspectives 

on the web, marking on the web petitions, reaching lawmakers through social media, and so on) and 

disconnected political exercises (like joining an ideological group, going to political gatherings, and so 

on) [13]. To check respondents’ understanding or conflict with the declarations in the survey, as well 

as how regularly they participate in specific exercises, each scale incorporated a bunch of proclamations 

introduced in a Likert-type way with a five-point scale [14, 15]. 
 

There is sufficient dependability for every proposed construct (Table 2). As to Nunnally’s analysis, 

Cronbach’s alpha is deemed acceptable when it exceeds 0.7. 

 

RESULTS 

The review’s objective was to find out whether youngsters’ goals to participate in politics are affected 

by their utilization of social media, especially Facebook and X (formerly Twitter), for political talk. 

Political support was parted into on the web and disconnected classifications to get more top to bottom 

data. Two distinct linear regressions were carried out in order to test this study topic. First, the impact 

of political discourse on Facebook and X (formerly Twitter) on the intention to participate in online 

politics was examined.  
 

The model synopsis of the aim for online political support is displayed in Table 3. A total of 86.8% 

of the variation can be made sense of by the regression, as indicated by R2. Analysis of variance 

(ANOVA) results presented in Table 4 demonstrate that the model achieves statistical significance. 
 

Table 2. An examination of the structures’ reliability. 

Measurement scale Number of 

items 

Mean Variance Standard  

deviation 

Cronbach’s  

alpha 

Average inter-item 

correlation 

Facebook usage for political 

discussion 
7 1.938 0.638 0.838 0.922 0.498 

X (formerly Twitter) usage for 

political discussion 
8 1.788 0.888 0.992 0.821 0.669 

Intention for online political 

participation 
4 2.181 0.959 0.831 0.881 0.618 

Intention for offline political 

participation 
10 2.676 0.713 0.887 0.923 0.422 

 

Table 3. An example of a model description of the goal of online political engagement 

Model R r2 Adjusted 

r2 

Standard error  

of the estimate 

Change statistics 

R2 change F change Df1 Df2 Sig. F change 

1 0.982 0.868 0.842 0.64152 0.868 26.934 3 28 0.000 
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Table 4. Analysis of variance (ANOVA) 

Model Sum of squares df Mean square F Significance 

Regression 15.183 3 7.657 26.934 0.000 

Residual 4.894 28 0.392   

Total 19.984 28    

 

Table 5. Regression coefficients indicating inclination to participate in politics online. 

Model Unstandardized  

coefficients 

Standardized  

coefficients 

t Significance 

B Standard error Beta 

1 

(Constant) -0.147 0.446  -0.217 0.828 

Facebook 0.948 0.296 0.752 4.637 0.000 

X (formerly Twitter) 0.495 0.272 0.448 2.493 0.138 

 

Youngsters’ tendency to take part in web-based politics is well impacted by their utilization of 

Facebook and X (formerly Twitter) for political conversation, as per the results of a linear regression 

analysis (Table 5). It was found that utilizing Facebook rather than X (formerly Twitter) affected goal 

when it came to political discussion. 
 

Testing the effect of political talk on Facebook and X (formerly Twitter) on the expectation to take 

part in disconnected political exercises was one of the extra tests performed. The model rundown of the 

expectation for disconnected political cooperation is displayed in Table 6. The percentage of explained 

variation is 53%, which is much less than the percentage when participation is done online. 
 

ANOVA results in Table 7 show that the model reaches statistical significance. 
 

Regression coefficients for the intention to participate in offline politics are shown in Table 8. The 

findings indicate that engaging in political discourse on Facebook has a statistically significant positive 

impact on the intention to participate in politics offline, while X (formerly Twitter) does not statistically 

significantly influence this intention. 
 

Table 6. An example of a model summarizing the goal of offline political engagement 

Model R r2 Adjusted r2 Standard error  

of the estimate 

Change statistics 

R2 change F change Df1 Df2 Sig. F change 

2 0.839 0.641 0.586 0.68399 0.641 9.698 3 28 0.002 

 

Table 7. Analysis of variance (ANOVA) results. 

Model Sum of squares df Mean square F Significance 

Regression 6.384 3 3.257 9.698 0.002 

Residual 5.688 28 0.439   

Total 11.983 28    

 

Table 8. Coefficients of regression for the intention to participate in politics offline. 

Model Unstandardized  

coefficients 

Standardized  

coefficients 

t Significance 

B Standard error Beta 

2 

(Constant) 1.411 0.473  3.688 0.002 

Facebook 0.681 0.311 0.676 2.965 0.122 

X (formerly Twitter) 0.327 0.285 0.357 1.353 0.342 
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CONCLUSION 

The purpose of the study was to find out if youth’s intention to participate in politics both online and 

offline is increased by social networks, especially Facebook and X (formerly Twitter). The findings 

supported the growing significance of social networks in politics, with Facebook having the biggest 

impact on the political conduct of young people on the internet. X (formerly Twitter) does not, however, 

appear to have a major impact on political engagement offline. Politicians and political groups may find 

the study useful in creating their marketing and political strategies. Because young people will be 

shaping politics and the future of the nation, social networks, particularly Facebook, can be effective 

instruments for reaching and influencing them toward political engagement. Additional investigation is 

warranted to examine additional consequential elements and discern variations in political engagements 

between genders. 
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