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Abstract

Corporate social responsibility (CSR) and sustainable business practices are becoming crucial
components of corporate operations. Businesses are now adopting greener ways to run their businesses
in order to achieve better results. The aim of this research is to investigate how sustainable business
practices and Corporate Social Responsibility impact the performance of a company. The research
aims to investigate how taking care of the environment, being ethical in business, and being responsible
to society affects the performance of a company. In order to understand how sustainable business
practices impact the performance of a company, secondary research methods were used for this
research. This means checking various global reports, company sustainability reports, and research
papers already published. The research concludes that companies adopting sustainable business
models in their operations are likely to achieve better results in terms of company performance. In
addition, the initiatives in Corporate Social Responsibility are helping businesses achieve a competitive
advantage through the encouragement of innovation, increased employee engagement, and the
development of customer loyalty. This study has shown that sustainable business and Corporate Social
Responsibility are not only the right things to do, they are also good business sense that can help
businesses work well and succeed well. This study emphasizes the importance of incorporating
sustainability into the basic business strategy of a company in order to obtain good results in the areas
of finance, society, and the environment.

Keywords: Sustainable business practices, corporate social responsibility, corporate performance,
ESG, sustainable development, stakeholder theory

INTRODUCTION

Today, sustainable business practices and Corporate Social Responsibility (CSR) are key components
of company strategies and operations. Companies are now adopting green methods to run their
businesses to achieve better results [1-4]. This study aims to investigate how sustainable business
practices and Corporate Social Responsibility (CSR) impact the effectiveness of a company’s
performance. This study investigates how taking
care of the environment, being honest in business,
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and being responsible to society impact how
effectively a company performs through various
means. To understand how sustainable business
practices relate to the effectiveness of a company’s
performance, this study adopted secondary
research methods. This study found that companies
adopting sustainable business practices in their
daily activities tend to achieve better results in
terms of company performance. In addition,
companies can gain an edge by being responsible
to society, which enables them to come up with
new ideas, keep their customers involved, and be
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closer to them [5-8]. This research demonstrates the importance of being eco-friendly and taking
responsibility for society, not only because it is the right thing to do, but also because it makes sense
for business and helps it run effectively. This research demonstrates the importance of ensuring that
sustainability is part of a business’s main business plan, which could lead to success in terms of money,
people, and the environment.

The concept of CSR developed into a widely recognized notion in the world as discussions about
stakeholders became a widely used topic. The concept implies that businesses should strive to satisfy
the needs of all parties associated with the business, including employees, customers, local
communities, and shareholders. An increasing number of businesses are beginning to make
sustainability a part of their everyday work to add value to their business in the future [9-12].

Research has shown that eco-friendly businesses have been financially successful in their finances,
with high customer loyalty and repeat visits. Sustainability in business operations helps the business
succeed, generate ideas, and prevent issues from arising in the first place. The relationship between the
success of a sustainable business and its success is still being researched [13-16].

This study aims to investigate the impact of sustainable business practices and CSR initiatives on
company performance. In this study, various research and information are considered to understand
how sustainability can give a company an edge over other companies and enable it to succeed over a
long period of time [17-21].

REVIEW OF LITERATURE

The concept of Corporate Social Responsibility (CSR) has evolved significantly over the past few
decades, expanding from a philanthropic obligation to a strategic framework that integrates the
economic, environmental, and social dimensions of business performance. One of the earliest and most
influential models was proposed by Carroll, who developed the CSR Pyramid, consisting of four
interrelated responsibilities: economic, legal, ethical, and philanthropic. Carroll argued that
organizations must simultaneously pursue profitability while fulfilling their legal obligations,
maintaining ethical standards and contributing voluntarily to societal welfare. This framework remains
one of the foundational theories guiding CSR research and practices.

Building upon the broader sustainability discourse, the Triple Bottom Line (TBL) framework
emphasizes that organizational success should not be measured solely by financial performance but also
by environmental stewardship and social responsibility. The TBL approach encourages businesses to
evaluate performance based on three interconnected dimensions: economic prosperity, environmental
protection, and social equity—thereby laying the groundwork for contemporary sustainability reporting
and ESG practices.

Empirical evidence supporting the business value of CSR emerged through their work, who
investigated the relationship between corporate social performance and financial performance. Their
findings demonstrated that firms with stronger CSR practices generally achieve superior financial
performance while maintaining more effective relationships with key stakeholders. This study suggests
that responsible business practices can contribute to long-term organizational competitiveness.

The strategic perspective of CSR proposes that socially responsible initiatives should be viewed as
strategic investments rather than discretionary costs. They argued that CSR activities enhance corporate
reputation, improve customer loyalty, and create differentiation in competitive markets, ultimately
generating long-term economic value for firms.

This growing body of CSR research is based on an extensive review of empirical studies examining
the relationship between social responsibility and corporate financial performance. Their analysis
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concluded that most existing evidence supports a positive association between socially responsible
business practices and improved financial outcomes, reinforcing the economic rationale for CSR
implementation.

The strategic role of CSR further expanded the concept of Strategic CSR and Shared Value. They
argue that organizations should integrate social and environmental objectives into their core business
strategies rather than treating CSR as a peripheral activity. According to their framework, businesses
can simultaneously enhance their competitiveness while addressing societal and environmental
challenges, thereby creating shared value for both firms and communities.

The relationship between sustainability practices and long-term organizational performance was
comprehensively examined. Their study compared firms with high sustainability commitments to those
with lower sustainability engagement and found that companies adopting comprehensive sustainability
strategies consistently outperformed their counterparts in terms of financial performance, governance
quality, and stakeholder trust over the long term.

Further evidence was provided by one of the largest meta-analyses in the field, which reviewed more
than 2,000 empirical studies investigating the relationship between Environmental, Social, and
Governance (ESG) factors and corporate financial performance. Their findings revealed that
approximately 90% of the reviewed studies reported a non-negative relationship between ESG
performance and financial outcomes, with a substantial proportion showing a positive association.
These findings provide strong empirical support for integrating ESG considerations into corporate
strategies and investment decisions.

Overall, the existing literature demonstrates a consistent evolution from traditional CSR concepts to
integrated sustainability and ESG frameworks. Theoretical models such as Carroll's CSR Pyramid and
Elkington's Triple Bottom Line established the conceptual foundations, while subsequent empirical
studies confirmed that responsible environmental, social, and governance practices positively
contribute to financial performance, stakeholder relationships, corporate reputation, and long-term
competitiveness. Despite this substantial body of evidence, further research is necessary to understand
how technology-driven sustainability initiatives, digital transformation, and emerging carbon
management practices influence organizational performance across different industrial and regional
contexts.

Objectives of the Study

The objectives that the study aims to achieve are:

1. We determined how companies can run their businesses in a way that helps the environment and
supports the community.

2. To investigate the relationship between CSR initiatives and corporate performance.

3. To determine how using environmentally friendly business practices impacts a company's
performance and profitability.

4. To determine the benefits of incorporating sustainability into a company's overall strategy.

5. Suggest methods to improve the company's performance by using environmentally friendly
approaches.

Research Methodology
Research Design

The research design of this study was quantitative and analytical, and it was conducted to assess the
relationship between sustainable business practices, corporate social responsibility, and corporate
performance. This study was conducted to determine whether a company can be financially successful
and grow larger by trying to be socially responsible and adopting sustainable business practices.

© STM Journals 2026. All Rights Reserved 38



Impact of Sustainable Business Practices and Corporate Social Yadav et al.

Data Source
This study used secondary data sources, which are usually publicly available. Some of these data
sources include:
e Annual reports of specific organizations
Corporate sustainability reports
Global Reporting Initiative reports
NSE sustainability index reports
Research journals on corporate governance

The data sources used in this study include CSR expenditure, ESG ratings, and financial performance.

Sample Selection

The research will be conducted using eight big companies in India that are known for their good CSR
and sustainability practices. These companies are from different industries, such as banking,
information technology, manufacturing, FMCG, and many more.

The companies that are selected for this research are mentioned below:
Reliance Industries

Tata Steel

Infosys

HDFC Bank

ITC Limited

Wipro

Hindustan Unilever

Larsen & Toubro

These companies were selected for this research because they are transparent enough to share
information regarding their sustainability and CSR practices.

Variables Used in the Study
Independent Variables
e CSR Expenditure
e ESG Score (Environmental, Social, and Governance)

Dependent Variables
e Return on Assets
e Net Profit Growth

Control Variables
e Firm Size
e Industry Type

Statistical Tools

These are statistical tools used to analyze the relationship between sustainability practices and
company performance.

e Descriptive statistics

o Correlation analysis

e Regression analysis

e Hypothesis testing

Regression analysis will be helpful in understanding how closely a company's performance is related
to its CSR practices.

© STM Journals 2026. All Rights Reserved 39



Journal of Energy, Environment & Carbon Credits
Volume 16, Issue 2
ISSN: 2249-8621

Hypothesis of the Study
In line with the objectives of the study, the following hypotheses are formulated:

Null Hypothesis (Ho)
There is no clear link between a company's sustainable practices and its performance.

Alternative Hypothesis (H:)
There is a strong link between companies adopting eco-friendly practices and their success.

Hypothesis 2
Ho: Corporate Social Responsibility has no major effect on how well a company performs financially.

Corporate Social Responsibility significantly impacts corporate financial performance.

Regression Model
The following regression model is used to analyze the relationship:
Corporate Performance = 8y + 81 (CSR Expenditure) + S, (ESG Score) + ¢

Where:
e Po=Constant
e [, B2 = Regression coefficients
e ¢=Error term

The model evaluates the impact of CSR spending and ESG performance on corporate profitability.

Interpretation of Regression Results

The findings (Tables 1, 2, and 3) indicate that corporate social responsibility and ESG scores both
contribute to how well a company performs. This is because both independent variables had positive
coefficient values. The findings indicate that when a company spends more on corporate social
responsibility, it is likely to do well. This is because the coefficient value for corporate social
responsibility is 0.48. The findings indicate that when a business works harder on sustainability, it is
likely to perform well. This is because the coefficient value for ESG scores is 0.37. The value of R? is
0.64. This indicates that 64% of the variance in how well companies are doing is due to how well they
are doing in terms of corporate social responsibility and ESG scores. The findings indicate that both
independent variables are significant, as their p-values are below 0.05. The findings indicate that the p-
value for corporate social responsibility is 0.008. The findings indicate that the p-value for ESG scores
is 0.010.

Hypothesis Testing Decision
Since the p-values were less than 0.05, the null hypothesis was rejected.

Therefore, this study concludes that sustainable business practices and CSR initiatives have a
significantly positive impact on corporate performance (Table 4).

Interpretation
e High CSR expenditure for companies is positively related to higher ROA and profit growth
(Figure 1).
e Companies such as HUL, Infosys, and Reliance, with higher sustainability efforts, have higher
ESG scores.
Interpretation

e The adoption of sustainability practices leads to cost savings and efficiency improvements (Table
5 and Figure 2).
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Interpretation
e (SR initiatives significantly improve stakeholder trust and corporate reputation (Table 6; Figure
3).
Interpretation
e Companies with higher ESG performance outperformed those with lower ESG scores (Table 7
and Figure 4).
Interpretation

e CSR investments have increased steadily and are associated with improved corporate
performance (Table 8 and Figure 5).

Interpretation
e There is a strong positive correlation between CSR practices and corporate profitability (Table 9
and Figure 6).
Table 1. The analysis shows that companies implementing sustainability practices often experience
Sustainability practice Impact on corporate performance
Environmental sustainability initiatives Reduced operational costs and improved resource efficiency
CSR community development programs Enhanced brand image and public trust
Ethical governance practices Improved investor confidence
Sustainable supply chain management Increased operational stability
Employee welfare programs Higher employee productivity and retention

Table 2. Regression results: impact of CSR and ESG on corporate performance.

Variable Coefficient () Standard error t-value p-value
Constant 2.15 0.92 2.34 0.041
CSR Expenditure 0.48 0.15 3.20 0.008
ESG Score 0.37 0.12 3.08 0.010

Table 3. Model Summary.

Statistic Value
R? 0.64
Adjusted R? 0.59
F-value 8.75
Significance (p-value) 0.005

Table 4. (CSR Spending vs financial performance).

Company CSR expenditure % Return on assets (ROA Net profit growth ESG
crore) %) (%) Score
Tata Steel 450 12.5 15 78
Reliance Industries 900 14.2 18 82
Infosys 320 16.3 20 85
HDFC Bank 210 15.7 17 80
ITC Ltd 310 13.8 14 79
Wipro 280 12.9 13 81
Hindustan Unilever 150 17.5 21 86
Larsen & Toubro 240 11.8 12 76
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(CSR Spending vs financial performance)

1200 B CSR Expenditure (X Crore) Return on Assets (ROA %)
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Tata Steel Reliance  Infosys HDFC ITC Ltd Wipro  Hindustan Larsen &
Industries Bank Unilever  Toubro

Figure 1. (CSR Spending vs financial performance).

Table 5. Environmental sustainability impact data.

Sustainability initiative Average cost Productivity Waste reduction
reduction (%) increase (%) (%)

Energy Efficiency Programs 12 8 10

Renewable Energy Adoption 15 7 18

Waste Recycling Programs 10 6 25

Sustainable Supply Chain 9 5 14

Environmental sustainability impact data

30 &3 Average Cost Reduction (%) = Productivity Increase (%) B Waste Reduction (%)

25

20

15

10

0

Figure 2. Environmental sustainability impact data.

Table 6. CSR impact on stakeholder indicators.

CSR Initiative Customer satisfaction Employee Brand
increase (%) retention (%) reputation score

Community Development 15 10 82

Employee Welfare Programs 12 18 79

Environmental Initiatives 14 9 85

Ethical Governance 10 7 88
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CSR Impact on stakeholder indicators
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Figure 3. CSR Impact on stakeholder indicators.
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Table 7. ESG vs Corporate financial performance.
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Average Profit Growth (%)
2022

Profit Growth

2021
5
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Profit growth
0.6

0.72

CSR Spending trend in india (example)
0.68

2020
Simple correlation table (for analysis section)

BCSR Spending EESG Score

0.72
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Journal of Energy, Environment & Carbon Credits
Figure 5. CSR Spending trend in India (Example).
Table 9. Simple correlation table (for analysis section).
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Profit Growth

ESG Score
44

CSR Spending
A company can function well and effectively by investing in corporate social responsibility. The

more a company invests in corporate social responsibility practices, the more positive its corporate

Based on the analysis, the following are the findings that have been discovered:
performance.
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A company can make more money if it has a high ESG score. Companies with high ESG scores
manage their finances well.

Running a business run well and efficiently can be achieved by adopting sustainable business
practices. Using environmentally friendly practices saves money and makes the business run well,
thereby reducing waste.

Companies can look good in the eyes of others and gain their trust by adopting CSR practices.
Participating in social activities also enhances public trust.

A company can make more money and increase profit growth if it invests more in corporate social
responsibility practices. Infosys, HUL, and Reliance are doing well with their money and are also
working on making the environment green.

Sustainable practices improve employee engagement. Welfare activities for employees ensure that
they become happy and efficient in their jobs. Companies with high ESG scores tend to perform better
when their stocks rise. Companies with high ESG scores tend to perform better in financial markets
than companies with low ESG scores. Investment in corporate social responsibility in India has
increased over time. There is also an increase in profits for companies in India with an increase in CSR
investment. Companies that invest more in CSR tend to have high ESG scores. These companies also
tend to have increased profits. Companies that become eco-friendly tend to have increased profits.
Sustainable business practices and corporate social responsibility ensure that companies grow and
maintain their competitiveness.

CONCLUSION

Research has shown that running a business in an eco-friendly way and focusing on helping society
can help the business grow and become successful. Many modern-day businesses are realizing the
importance of adding sustainability to major business decisions. Corporate Social Responsibility (CSR)
is a company strategy that benefits the environment and society. Businesses that focus on sustainability
have realized that they have improved their image in society, people trust them more, they can run their
business more smoothly, and they can also make more profit. Because of major issues such as climate
change, resource depletion, and the uneven distribution of wealth in the world, businesses must focus
on the well-being of society and the environment to remain in business for a long period of time. Adding
sustainability and Corporate Social Responsibility to business plans can help businesses grow their
profits while also being beneficial to society and the environment in a good way.
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