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Abstract 

Tourism is clearly linked to climate, as vacationers wish spending time in open-air and travel to 

delight in the sky or countryside. It is then amazing that the tourism works pays slight thoughtfulness 

to climate and climatic transformation. Numerous of investigations on tourism and climate change is, 

still, beginning to raise. Though it is a generally known statement that climate change can adversely 

effect on tourism sector and shake the tourism markets at the socio-economic as well, observed 

investigations on the climate change and tourism expansion connection has been somewhat limited, 

specifically for the island financial prudence that are seriously reliant on tourism. This exploration 

purposes to add-on the works on climate change and tourism by realistically measuring the 

connection among climate change and visitor arrivals. This research analyses this works in this field, 

conversing failings and current progresses in worldwide modelling of tourism movements are 

existing. The series of approaches used and glitches considered in the study is enormous, and 

conclusions are harmoniously varied. Though, most of analysis agrees that climate change affects to 

tourism. Even though straight effects are foreseeable, subsidiary effects on the multifaceted tourism 

structure are tougher to get ahead, also the tourism industry must form flexibility to answer back to 

upcoming revolution. 
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INTRODUCTION 

Tourism is one of the prime as well as leading financial segments. Tourism is clearly connected 

to climate, as vacationers wish to go outsides and enjoy the woods, openair or scenery. Climate 

change is a sizzling area concern studied by various experts nowadays. It is a problematic situation, 

rising from the too much release of greenhouse airs also has numerous special effects on our 

everyday lives. Its effects spread out from physical, mental health and socio-cultural fluctuations to 

the budget and countrywide prosperity. Features such as high temperature, increasing sea levels, 

and melting of the glacial ice dangerous happenings for example, forest fires, high temperature, 

drought, cyclones, and tidal wave. These 

variations urge all nations and administrations to 

take solid activities and appliance them. As a 

theme that numerous scientists have been 

exploring for years, the thinkable effects of 

climate change carry on to be a deliberated issue. 

Climate change appearances its special effects 

through diverse measures in different sector and 

society. Climate change as well as its possible 

effects straight or secondarily disturb almost 

every single area. At this instant, one of the areas 

in the effect of climate change is, undoubtly, 

tourism. Ever since maximum tourism happenings 

rest on on climate situations, weather 

transformation will without doubt upset tourism. 

*Author for Correspondence 

Gaurang Kakkar  
E-mail: kakkargaurang2001@gmail.com 

 
1Student, Faculty of Architecture and Planning, Dr. A.P.J. 
Abdul Kalam Technical University, Lucknow India 
2Professor, Faculty of Architecture and Planning, Dr. A.P.J. 

Abdul Kalam Technical University, Lucknow, India 
3Faculty of Architecture and Planning, Dr. A.P.J. Abdul 

Kalam Technical University, Lucknow India 

 
Received Date: January 22, 2024 

Accepted Date: January 23, 2024 

Published Date: January 29, 2024 
 

Citation: Gaurang Kakkar, Indrani Chakraborty, Subhrajit 

Banerjee. A Study of Climate Change and its Impact on 
Tourism. International Journal of Environmental Planning and 

Development Architecture. 2024; 2(1): 1–10p. 



 

 

A Study of Climate Change and its Impact on Tourism                                                                        Kakkar et al.  

 

 

© STM Journals 2024. All Rights Reserved 2  
 

Climate change and tourism are commercially and communally connected with one another. 

Assumed the effects of climate change on the vacation industry, it should not be tough to expect 

definite variations in traveller lively areas. Lessening freshwater means, increasing hotness, increasing 

in the rate of recurrence of forestry fires, and endemic creatures under disappearance are the 

difficulties launch as of climate change. Furthermore, the fears in anticipation of wintertime tourism 

because of growing temperatures, the climatic changes influence of tourism, also the risks of 

ecological tourism events affected by unreliably changing climate situations are between the probable 

unfavourable special effects of climate change. The connection among climate change and leisure 

industry has been a focus that investigators have expended learning for decades. In the perspective of 

this investigation, the properties of climate change on the holiday business are explored, and, 

consequently, many models are made in the light of recommendations in the research time.  

 

This report inspects the point to which climate change can disturb the ecological structures of a 

series of worldwide tourist terminuses all-inclusive and the possible effects these variations may have 

on tourism. International tourism is the leading and fast growing commercial goings-on in the world 

at present. As stated by the World Tourism Organisation, tourism and vacation industry served 625 

million people globally and produced $US 445 million in receipts in 1998. Tourism is one of the chief 

providers to the markets of maximum nations and in several can get up to one fifth of Gross domestic 

product. The worldwide tourism business is estimated to raise considerably in the yet to come as 

individual earnings and relaxation period increase, and transport systems get better. 

 

 
Figure 1. Global mean temperature anomalies, 1860- 1998, regarding 1961- 90. (Jones et al, 1999). 

 

The climate structure is vibrant and fluctuates on all phase. Though, over the past century an 

upsurge of above 0.6°C in the regular hotness of the Globe (see Figure 1). The warming up this 

century has been faster than any last age for which we have records. The 1990s will be the warm 

period this period with 1998 the warm year and August 1998 the warm month (Figure 2). 

 

THE CONNECTION AMONG CLIMATE CHANGE AND TOURISM 
Climate is one of the key features affecting the trip outing of vacationers. At the same time, 

climatic situations turn out to be a gradually major factor in the vacationers' logic of happiness and 

pleasure by upsetting the logic of safekeeping owing to its effects on physical and mental health. 
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Climate is commonly demanded to be the amount one reason defining the traveller pleasantly of 

certain place, or it is considered to be the chief variable in choosing individual’s holiday choices 

(Yañez, et al., 2020; [29] Valls and Sarda, 2009). [26] 

 

 
Figure 2. The rebuilt temperature variance for the last 1000 years and the experiential temperature 

irregularities (red line). Jones et al, 1998) [12]. 

 

At the same time, altitudinal variances in climate variation influences and their consequent special 

effects on tourism are similarly acute. Witt, S.F. and C.A. Witt, 1995 [27] Climate change will 

generate various threats and chances that differ from area to area. The worsening straight and indirect 

effects of climate change laterally with complete guidelines, will define the viable realisation, 

ecological, and topography of tourism. Scott et al. (2004) [23] studied that overall climate change will 

vary destination demand and vacation industry forms, and it has a huge possibility to modify the 

supply between climate properties and tourism points. Time duration and excellence of the tourism 

period will correspondingly affect the reasonable dealings among the long-standing profitability of 

tourism industry.  

 

TOURISM, CLIMATE AND WEATHER 

In the tourism writings, there are three kinds of studies in which the significance of weather and 

climate has been studied: climate index studies, site image studies, and in regular use models of 

leisure sites. 142 target places pictures that are studied by Pike (2002), [17] only one exactly allocated 

with meteorological conditions. This was a analysis by Lohmann and Kaim (1999), [16] who said that 

there is a very few realistic confirmation on the significance of climate or weather on destination 

selection choice-making. With a survey of German people, the significance of definite destination 

sites features was considered. Site scene was investigated to be the essential feature even previously 

expense concerns. Weather and bio-climate were placed third and eighth in that order. Furthermore, 

they explored that even though weather is a main feature, destinations are similarly selected despite 

the likely bad climate. Evaluating the significance of destination features is also the concentration of a 

investigation where they appraisal numerous exploration from the 1970s and discover that “natural 

magnificence and climate” were of worldwide prominence in defining destinations’ attraction. A 

decent climate and the probability to lie in the sun were involved in Shoemaker’s (1994) [24] list of 

destination elements. 

 

QUANTITATIVE IMPACT STUDIES 
Although the above-mentioned investigation offer data about susceptibilities and the possible way 

of modification, they do not offer estimations of fluctuations in demand. Four groups of quantifiable 

climate change readings existent: expectant variations to the source of tourism provision zone, 

through tourism climate directors together with demand facts, approximating the geometric 
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connection among demand and climate or weather then as a final point, investigates that have their 

fundamentals in trade and industry theory. 

 

First, expecting variations in the resource of tourism service area has been functional to the winter 

sports commerce. Abegg (1996) [1] studied the effect of variations in temperature on snowfall depths 

and covering and the concerns of these variations on ski time of year span as well as the usability of 

ski services. Related investigations were approved out for winter sports service sector in Switzerland 

(Elsasser and Bürki, 2002; [5] Elsasser and Messerli, 2001),[6] Scotland (Harrison et al., 1999),[11] 

Finland (Kuoppamaeki, 1996) [14] Austria (Breiling and Charamza, 1999; [4] Kromp-Kolb and 

Formayer, 2001),[13] and Canada (Scott et al., 2001). [21] These investigations depend on on the 

valuation of physical situations that make tourism thinkable in these places for a definite action, 

which is the resource of tourism service area for a particular market sector. These investigations 

discover a common weakening in popular natural skiing conditions. 

 

Second, the index approach has been used. Scott and McBoyle (2001) [22] used the tourism index 

approach to the influence of climate change on city tourism in several North American cities. Cities 

are categorised rendering to their climatic suitability for tourism and the connection among vacationer 

housing expenses is studied. At that moment this position is recalculated using records from a setting 

of climate variation. The writers calculate an upsurge in profits from visitor places for Canadian cities. 

 

Third, some investigations used the numerical connection among tourism market and weather. For 

example, Agnew and Palutikof (2001) [2] model national tourism and worldwide inward bound and 

outward bound tourism use a time sequence of tourism and weather statistics. Someone would 

dubious that, daytime outings apart; tourism is affected by the probable climate relatively than the real 

climate. 

 

Fourth, these investigations are deal with in financial theory. The effect of weather variation in the 

US on eight regeneration happenings is studied by Loomis and Crespi (1999). [15] They assess 

demand calculations concerning the sum of activity times to heat and rain. Below a situation of a 

+2.5°C variation in temperature also a 7% decrease in rain, they forecast severe decreases in the sum 

of skiing days (-52%) and upsurges in the quantity of times expended playing golf (14%), at the coast 

(14%) and at lakes (9%). Mendelsohn and Markowski (1999) [19] also examine the effect of climatic 

variation on a series of leisure happenings. The collective effect is assessed in relations of happiness 

and sorts from a decrease of 0.8 billion 1991$ to an upturn of 26.5 billion 1991$. 

 

A growth of the travel cost model, the Pooled Travel Cost Model (PTCM) has been used for 

travellers from the UK, the Netherlands, UK and Germany (Maddison, 2001; [18] Hamilton, 2003). 

[7] On the other hand, they have assessed the connection among demand as well as definite weather 

variables. The probability of taking a holiday in the origin nation was involved in the investigation by 

Hamilton. The vacation industry configurations of travellers from a series of OECD nations. The 

statistics and technique are simple, but the consequences propose that persons from not the same 

weathers have the Hamilton, J.M (2004) [8] similar weather likings for their vacations: The weather 

of California and Southern France is chosen by every person, irrespective of the home weather. 

Bigano et al. [3] (in research) approve this outcome, with fewer simple econometrics for a 

considerably broader choice of nations as well as Asian and African countries. Though, Harrison, S.J 

(1999) [9] Bigano et al. [3] similarly discover that persons from warmer places have a tendency to 

have sharper partialities. That is, though Southern France is chosen by persons from equally warm and 

cold places, persons from warm areas would sense considerably not as good as about to go 

somewhere else than would persons from cold areas (See Figure 1). 

 

From this analysis of tourism demand predicting and climate and tourism literature, the following 

gaps are apparent: Kuoppamaeki, P., 1996 [10] First, the probability of changeover among destination 
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places has been ignored in all investigations. Second, the investigations have concentrated on specific 

zones or specific basis nationalities; the worldwide image has up till now to be filled in. Third, in the 

predicting writings, ecological features are expected to be stable and only financial variables are 

realized as changing over time period. Climate as a “drive” feature has also been generally ignored. A 

worldwide investigation of movements from origin nations to destination nations that contains the 

weather of nation state as a feature in both the approximation of demand to tourism along with the 

demand for a specific destination place would seal this crack, along with permitting an examination of 

the replacement process. 
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Figure 3. The optimum vacation temperature for 45 nations of top panel and the bottom panel. The 

nations of origin are placed according to their temperature. Source: Bigano et al. [3] (in research). 

 

MODEL STUDIES 

There are simply two groups in model studies to investigate the effects of climate change: 

Hamilton, Tol and colleagues and Amelung. 

 

Hamilton et al. (2003) [7] current description 1 of the Hamburg Tourism Model. This is a 

replication model that suggestions the movements of global travellers from and to 207 nations. The 

model is standardized for 1995, using records for overall global departures and arrivals. Mutual 

leisure industry movements are produced by the model, self-regulating of numbers (e.g., WTO, 2003). 

[28] The recreations are determined by four variables: populace, distance, earnings, and atmospheric 

temperature. Distance is expected perpetual and has no influence on the outcomes. It is appropriate to 

make the 1995 vacation industry design, conversely. The influence of populace growing is (supposed 

to be) simple: More populaces imply additional travellers. The result of per head salary is twofold. 

First, rich persons mobile more often. Second, vacationers don’t choose poor nations. A world that 

raises ever wealthier – HTM runs on the SRES scenarios (Nakicenovic and Swart, 2001) [20] – thus 

sees more visitors and much more travellers from emerging nations; in adding, emerging nations 

become more attractive as visitor purposes. 

 

The twelve-monthly temperature is the index for climate. There are two main connections. First, 

cold places turn out to be more attractive as they get warm besides warm places turn into less 

attractive. Second, cool nations generate less worldwide vacationers as they get warm, and warm 

nations generate more. As well as these two special effects produce an fascinating form. Climate 

change changes worldwide travellers towards the poles and up the highlands. On the other hand, 

climate change also lessens the total number of visitors, as worldwide holiday business is lead by the 

British and the Germans, who would select to take their trips in their home nations. The decrease in 

worldwide tourism as of climate change is, still, dwarfed by the progression because of populace and 

financial growth. 

 

Amelung and Viner (researched) also model international tourism, but by controlling themselves to 

the supply sideways, their model of tourism potential relatively than real movement of tourists. They 
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studied, their methodology is significantly much thorough in respective of Hamilton et al (2003). [7] 

Amelung and Viner (studied) work with a spatial resolution of 0.5˚x0.5˚, with 30 days records. The 

attraction of a place for tourists be influenced by temperature, humidity, precipitation, and breeze in a 

very at desired place. The exploration confirms that climate change would move tourists in the 

direction of higher altitudes and latitudes. Similarly, there would be a move from summertime to 

springtime as well as autumn in some destinations and from springtime and autumn to wintertime in 

other places. 

 

 
Figure 4. The change in departures (top) and arrivals (bottom) as a result of a 1°C global warming in 

2025. Source: Hamilton et al. (2003). [7] 

 

ECONOMIC EFFECTS 

Rare of the climate change and tourism investigations studied above extend into economics. ( 

Maddison, 2001 [18] and Mendelsohn and Markowski, 1999),[19] suggest a direct welfare analysis 

restricted to an estimation of the straight expenses and profits. The exclusive exclusion is the study of 

Berritella et al. (2004). [3] By studying the Hamburg Tourism Model of Hamilton et al. (2003) [7] as, 

Berritella et al. [3] used the GTAP5 computable general equilibrium model to evaluate the low-cost 

suggestions. Climate change influences on tourism are denoted as two ways. First, there is 

transference of revenue from the nations that get less tourists to those that get more tourist; this is as 

the GTAP figures is built on the GDP. This, obviously, somewhat cancels out in the area aggregation. 

Second, there is a swing in demand as clients acts in a different way as on vacations. 
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The outcomes appear that the global effect is minor. There is considerable rearrangement, however. 

Nations in Western Europe, the tropics and the subtropics are adversely affected. Eastern Europe, 

North America, and the former Soviet Union, and Australasia are clearly affected. The adverse effects 

may sum to –0.3% of GDP by 2050, the optimistic effects of 0.5% of Gross Domestic Product. These 

figures are large related to other monetized effects of climate change (e.g., Smith et al., 2001). [25] 

 

DISCUSSION AND CONCLUSION 
The analysis of the study exposes a relatively scattered area. There are numerous case studies on 

climate change effects, also there are several connected investigations that could be reconstructed as 

climate change impact research, but every single study is matchless. The investigations are use 
generally dissimilar procedures and resolutions, regarding at changed times, also not the same 

locations. A wide-ranging, quantifiable message does not appear from this assortment. One perfect, 
qualitative message does arise, though: climate change could  have considerable effects on 

tourism. As a consequence, as tourism and recreation is an imperative and fast emergent area, the 
monetary difficulties may well be considerable too. The effect of climate change should be seen in its 

perspective, conversely. The tourism and recreation trade is increasing very speedily, and it is 
adaptive. Climate change may speed up or slow up progress, but is dubious to conversion progression 

into failure (or vice versa). Struggle is from top to toe, new fascinations, trip destinations, also places 
always develop, technical development is rapid, and also the arrangement is used to managing with 

natural tragedies, epidemics as well as political proceedings. Slow climate change does not pose a 
certain risk to such a vast segment. Climate change may well creep up specific locales. In certain 

places, vacationers arrive for only one object, and would stopover coming if that one object – be it 
beach or a snow – disappears. 

 

LIMITATIONS 

Our study exposes many severe cracks. As talk about the diversity of the study to date. More 

corresponding studies would be wanted. Even though it is sure that climate is an significant concern in 
destination selection, it is not sure what features of climate tourist pay specific consideration. Is the 

Mediterranean preferred as the climate is pleasant, or else the climate is expectable? Germany and 
England will become warmer, but climate changeability is not expected to decrease. Maximum 

researches presumed that vacationers would go somewhere else; but, visitors might take their breaks 
at not the same periods of the year. The comparative significance of spatial and time-based 

substitution is unidentified. Exclusions are island and ski options; the former may perhaps miss their 
snow, and the later possibly will vanish. At this time, the lack consequence has yet to be investigated. 

The last remaining ski resort with actual snow, and the final left over island would be capable to 
extract a substantial monopoly charge. Situations for tourism have not been developed. Sense of taste, 

technology, and comparative expenses completely change, and would make the impact of climate 
change smaller or greater, but it is not known by how much. These and other queries are positively 

topic of upcoming studied.  
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